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The Campaign Idea
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. ] Making First
] Impression Count

THE CHALLENGE
Get girls in their early teens to start using Citra HBL

for a beautiful and fragrant skin
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Stepping into womanhood, young teens are experiencing
several exciting moments where it's critical for them to make
that great first impression.

However, this particular age group is highly cynical and
flirtatious with brands. Thus the challenge for Citra was to
create a great first impression with teens, talking to them in
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Creative Proposal
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The most important relationships for teens is their

friendship. So we launch the brand like a mini series,
where

we introduce a teen gang called the CHIKITAS.
Featuring a

gang of 3 (girls) teenagers, each individual character
isa

very distinct personality but as a team, they are very
close

and thick.

We introduce these characters, their deep friendship,
their

first impression anxiety moments to the teen
consumers, so

they identify with them. We involve viewers in their
stories via

incomplete TVCs on air and invite consumers to help
resolve

them by wvisiting the website and playing online games

pertaining to the first impression moments. /
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Teen 1
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MARSHA CHARACTER

She is inte her career and is very senous about
planning well in advance for it, taking many after
school classes. She is a bit serious compared to her
pals but i very helpful and knowledgeable. Her
friends often tap on her intellectual skills to sort their

academic issuas

POSSIBLE FIRST IMPRESSION MOMENTS

Her first day at the weekend job that she took to
improve her skills

The cute teacher who she hopes will notice her and
halp with har assignmants

Taking special classes after school presents a
chance to meet boys and hang out with new friends

and discuss career goals

POSSIBLE ROLE OF CITRA
She would need Citra for overall moisturising as she

tends to forget her beauty regime in the mdst of her

study regime /
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Teen 2
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MAURA CHARACTER

Sha is into all sorts of sports, outdoor activitias
and a free spirit at heart Alwvays the one to come
up with sorme adventurous plans with her
friends, she is full of fun and energy. An outdoor
lower, she is very passionate about consarving

the environment

POSSIBLE FIRST IMPRESSION MOMENTS
Joining a sporns club/activity and training with a
mixed group.

Taking a science trip to explore nature, anjoy
cutdoor activities with friends in nature
Farticipating in environment issues, like raising
funds for charity event, where looking good and

charming helps har approach random strangers.

POSSIELE ROLE OF CITRA

Due to her outdoor hfestyle, she would need

Citra to make her fairerfprevent tanning and

u — dryness,




Teen 3
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HKEISHA CHARACTER

She has a keen sense of style and is always
wall turned out. When it comes to planning a
party or prom night, she is the one who the
team will turn to for fashion/makeup advice,
She is the team guru when it comes to

shopping.

POSSIBLE FIRST IMPRESSION MOMENTS
Girls night out’ Prom night

The cute fashion designer guy at the weekend
market shop

Jaining a new class, where her peers check cut

her style statement

POSSIBLE ROLE OF CITRA
Since she is well turned out aways, she would

need Citra for overall fairness and maisturising.
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= Creative work: Key Visual \

(designed like a DVD cover, to generate some hype)
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5 "on air TVC: Infroducing Cathy
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Consumer
Hook

Your chance to make a
great first impression on TV

Land yourself a role on our next TVC by helping
our Chikitas make a great first impression
by logging onto kesanpertama.net and playing
the online game.
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www.kesanpertama.net Home Page

velp them!  Your starjpg i =L
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YOU and the Chikitas

Help them and star in
their commercial®

First impression tips

i Benghkoang
Featured toplc: Mew friemls

{r For natural white skin with
% double sunscreent
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LOG 1IN
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On Line Engﬂgem ent Seamlessly Starts From Where‘: the TVC left off i
- S’rrateglc Integruhon -:::-f Chcnnels around 1he Cumpqlgn Ideu
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vielp them!  Your storfes

Home  The O 3¢ 15t impressions Updates

First impresslon tips

Featurad tope: Mew friende

YU and the Chikitas
Help thim and star in

their commercialf

Bengkirang

For natural white slelrl with
double sunscreen!
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! Transformation of The Chikitas Into Animated Avatars Not Only
Drives On line Engagement, But Enables Cost Savings
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velp them!  Your storjes

Home  The Chikitas - - . Grear firse

— impressiong  Updates

YOLu and the Chikitas Betghkoang First iimpression tlps

Help them and star in = For natural whize skin with Featured toplc: New friends
thelr commercialf o= double sunscreen!
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Campmgn Prngresses wﬂh Unresolved TVC seeking On-Line

Resolution From Direct Participation of Target Audience

‘_1.' Tell a friend

It's time for YOU to join the Chikitas!

¥ ou've seen their TVIC, right? Join them and help
thiem = you could WIN fantastic prizes and star in
a Citra TV commercial with them!

Chikitas yelp them!  Your stories

Home  The Chik

hH.l: ||;'|;|;rn|:m r:.p_'.
Featured topic: New friends

YOU anad r]l.-,- li. hikinas

Help them and star in
thelr commerciall

= Renghoang

= For matisral white akin with
o2 double sunscreent
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. Participation Commences With On Line Registration from Target
i Audience (this personal info serves as an invaluable teen data base)
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To participate inthe exciting activities on this website, all you have to do [ % cros= /
is provide your details below in 2 simple steps, b,

Username (6-10 ¢haracters) Password (6-10 characters)
tarabkk 1 i‘“#“u

Confirm passwornd
i’tn patd

Date of birth

Gender
23 oo [ross | O Male & Female
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E Clear Communication of the Incentives for Participation including
The Hook Grund Praze of Wlnmg A Role In A Cltrq Commercml -
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£ Tella friend Welcome Tara
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Grand Pl‘lZ .

Help them!  Your storiesg

Home The Chikitas 4t first impressions Updates
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: Exciting Stim ulus Offered Creation of Her C}wn Avatar By The
P Purhcrpuni L1 nkuge To Ncn Infruswe link To Brc:nd Purchuse

(L etaficd wecome T
L4

you complete, key in the bar
Body Lotion pack (sizes 120ml
red Prizes!

Chikitas for a chance to WIN the
~ Grand Prize!
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. Velpthem!  Yourstories
2 (fLa TEAT Bres &
Home The Chikiias Eal firge impressions ~ Updates
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Customise your avatar

Step I: Customise skin colour, facial features and hair - "
| X Close
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iy! Mose Lips Hair
codour  shape
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Home The Chikitas
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The Game Begins. A Quick Recap of The Objectives Of The Game,

‘* And Introduction To The Facebook Page Of Chikitas.

Welcome Tara [Ta e 11

Let us introduce you to Cathy aka
MC2, Maura aka Champ and Keisha
aka Cocol They cach have different
personalities and interests but
they're best [riends, Get wo know
them and find out how Citra helps
therm make great first impressions!

Hi! I'm Cathy aka MC2.

Did you know that it takes only
a few seconds to make a first
impression?

Feel free o visit our Fecebook e
Eroup page! "
- . m

' 4 [ 7 g 7

// N\ B

sl ¥
delp them!  Your storips Girg,

il |
¥ |

i

B |
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: Cathy Seeks Help To Make a Great First Impression.
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£ vhafend wecon s (KD

Which Chikita would
you like to help? _
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Cahy, with preparing Commireg soai! Help Coming soon! Help
for teer schisal quiz Maura from 25 Jan Keisha from § Mas
2010 verwards, R0 dwards,

Help a Chikita for a chance to WIN a Featwred Prize.
Help all 3 for a chance to star in their commercial!

velp them! © Your stor .
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The Chikitas “at first impressions Updates
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Game Begins With Airing of Unresolved TVC - Which Serves to
Refresh / Infroduce Cathy’s Challenge...
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L Tella friend Welcomse Tara

@ Download This Video

: - t ....ll.i-| them!  Your Stories G &
Home The Chikitas “ first impressions Updates
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Tell a friend

Cathy has I week left to prepare! She's so nervous, she has been
cooped up in the libr

Ang. It's up to YOU to help her
make the right choices this week, so that she will shine in more

ways than one on the big day!
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Citra
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¢ Let's hit the nearest gym
Your can traln yvour
reflexes for the quir! We
can find it from the Gym
Locator agg on your

Or we could get you a
j-Jlr i hialecut. You
need Lo blow the
compstition away, I|'3,.|||||

krow what | mean! |
kenonw this great place!

Home

The Chikitas

rielp them!

Your storjes




Download TVC
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Results: Website
(as of March 8 '10)

Citra site has a total of 136,180 visitors since it’s launch over a period of 12
weeks. Of which, 11% (15,308) of visitors have registered as members
showing interest in the campaign.

20% (2,965) out of registered members have participated in the 1% game
and 1,826 submitted barcode. 38% (1,114) of participants have played the
2" game and 798 submitted barcode. 19% (542) of participants have
played the 3 game and 312 submitted barcode.

170 out of total participants have completed all 3 games and submitted
barcode, tip and photo.

Members have submitted 2,933 stories which shows their interest in
sharing and creating great impressions. However, only 244 have been
approved and published so far.

* The above statistics as of 7 March 2010,
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There are about 6,387 members on FB fan m !
page and average of 5 postings a day since
the fan page was created. Members i -
continue to be excited and highly smuas % -
interactive as they have created new topics -

|

on the discussion board.
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